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THE AIMS OF BABY LOSS AWARENESS WEEK
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Video of support with ambassadors and influencers
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Baby Loss Awareness Mosaic

Digital photo wall brought together everyone who has
experienced pregnancy and baby loss. The final image has
been used to create a memorable postcard.

bit.ly/BLAW2019mosaic
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How refreshing that someone might want to actually see a picture of
our special angel babies, I've had pictures for 30 years that nobody has
seen, nobody wants to look or can’t bear to see such sadness, unlike a
baby who survives, everybody wants to see a picture then :-(

New Website

Digital hub for all activity with an intuitive site-wide
navigation and improved menu functionality.

Break the Silence

23,400+

people visited
our new website

www.babyloss-awareness.org
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Beyond the UK, this year we also had visitors from Australia,
Italy, Japan and The Netherlands, which reflected enquiries and
social media engagement from across the world.

We’re turning pink and blue in support of
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Can you help turn the UK Pink & Blue this October?

See which buildings and landmarks are supporting
Supporting bereaved families #BLAW2019 and join them today!
and commemorating babies' lives

Raising awareness about
pregnancy and baby loss
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“Out of Sight, Out of Mind”

OUT OF SIGHT,
OUT OF MIND

Bereaved parents falling through
the gaps in mental health care
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views of the
report online
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Out of Sight, Out of Mind animation
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“After three miscarriages
4,000+ s
L and a difficult pregnancy
animation views

on YouTube with a live birth, | was
diagnosed with PTSD but
was discharged ...
The GP said

124,000+ people
reached

MPs from across the UK spoke
in the debate at Westminster
on 8th October 2019

The minister announced that:

Part of the £2.3 billion investment in mental health
planned by the Government will be directed towards
parents who have experienced pregnancy or baby loss

Group B Strep prevention would
be a number 1 priority

The 40 new hospitals
which are planned would be asked
to consider including bereavement

suites in England
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